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on panels at Web2Expo, Blog World, SXSW, BlogHer and
Mashable conferences.

I5erve on the Board of Directors of the Social Media
Advertising Consortium (SMAC), and in 2010, was named
10 PR Week's “40 Under 40."

My first book, Perspectives on Social Media Marketing,
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The 3rd Annual Internet Week NY s Finally Here

69.10

The third annudl ktemet Week has finally arrived in New

York City with over 150 events scheduled between June 7 . INTERNET

14. The week-long festival wil take place at the new WEEK

Intemet Week headquarters ot Chelsea’s Metropolitan NEW YORK | ey
aviion and st many other locations around the aty, JUNE 714, 2010

Incuding the Times Center, NYU and The Knitting Factory.

The first-ever Intemet Week New York headquarters will showcase technology demos, art

axbibits, panel discussions, product Launches, lounge 3paces and many othar activities.

The headquarters s hosted by presentig sponsor Yahoo! and officil spoasors HP,

PepsiCo, Microsoft Expression Studio, IAC, Southwest Airines and Aquent.

“There is 3 great sense of excitement, optimism, and energy in the New York community
right now and thats relected in the line-up for this year's Intemet Week New York,” said
David-Michel Davies, chairman, Intemet Week New York. “The festival is an amazing
opportunity to meet bahind NYC" y resurgence, share ideas, and
find out where the Intemet might be taking us next.”

Intemet Woek has . One
of the best celebrations you don’t want to miss fs the TechSet prty sponsored by PepsiCo
o0 Wednesday, June 9 from 8 - 11 pm at the Social Bar.

Soma of my other ‘Hot List’ events indude:

HP News Conference, 6/7 from 9:00 - 11:00 am
Yahoo! PROVOKE Summit, 6/7 from 3:00 - 6:30 pm
« Mashabie Media Summit 2010n Partnership w/ CNN, 6/8 from 8:30 am - 6:30 pm
» The #Promise, 6/10 from 10:00 am - 5:00 pm

« SMAC Cocktail Party at the Norwood Club, 6/10 from 6:00 - 8:00 pm

The Webby Awards, 6/14 from 7:00 - 10:00 pm

I've s0en this event grow and develop over the last three years. The addition of “HQ” is an
for 2010. | am excited about the future growth opportunity for this
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crowd sourced “conference” as wek as Tech in NY in general.
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Get short, timely from Stephanie Agresta.
Twitter is a rich source of instantly updated information. It's easy to stay updated on an
incredibly wide varlety of topics. Join today and follow @stephagresta.
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London (CNN) — Media baron Rupert Murdoch denied ultimate
responsibility for illegal phone hacking carried out by employees of his
News Corp. empire, as he, his son James, and former top executive
Rebekah Brooks faced tough questioning over the widening scandal
Tuesday by British lawmakers.

The sometimes testy hearing before the Culture, Media and Sport
Select Committee follows two weeks in which allegations of phone
hacking by News Corp. staff have shaken public faith in the British

press and its links with police and politicians.

AN @cnnbrk

James #Murdoch says no evidencd

hacking of g/11 victims' phones.

t.co/v320zWQ
Favorite 13 Retweet 4 Reply

Retweeted by titechmaster and 55 others
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news media responds to this reality
by producing and sharing stories in
multiple mediums.

CNN
Breaking News: Murdoch hearing resumes after brief recess after a man
approached Rupert saying he's a 'greedy billionaire' - http://bit.ly/9Ft6Ko

& 3 hours ago via RSS Graffit
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Communi ty Manager se

Define scope, ideal outcomes, and boundaries

Ensure participants receive more value
then they contribute

Facilitate constructive disagreement and conflict

Advocate for the community and its members

Monitor, measure, and report




The Hectic Schedule
of a Social Media Manager
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How Is this similar to pr?

Identify key messages, programming Y  Create content calendars

Create media list Y Identify digital influencers

Pitch Y Reach out to digital influencers

Build media relationships Y Engage digital influencers
Secure media placements Y Secure Facebook posts, tweets, blog posts
Monitor and track media coverage Y Monitor & track social media conversations

Measure placements and impressions Y Measure engagements




Community Management Structure

Community Manager
-Oversees reporting/monitoring team
-Voice/publisher of all content
+ N2PJARSAa YtLQa

Research/Trend Expert
-Evaluates digital trends,
platforms, and ways of
measuring success
-Deep understanding of

wins/failures

Monitoring Expert
-Best practices for
monitoring tools
-Alerts CM to respond
-Provides qualitative &
guantitative analysis

Reporting Expert
-Best practices for
reporting tools
-Provides qualitative &
guantitative analysis




Types of Content
Apps Videos

& Aunt
Deg('e?

Jemima

Frozen Breakfast

Info Hub ? Live from the (ine

Meet Some of' the ﬂ/ks f'ram
our Aunf]e»wima frozen
reakfast togpm in Jackson,

5"’ W
L

b" ea
amifies amZ; Amffj "
i

Install the Friends You "Mist" application on your profile and never miss Wﬂfd! how CVU)/ ba(ch is made f'rom
an update from your top 10 friends! scmfch am.{ en)oy break][as{ on us!

See what happens in our kitchen before your
favorite Aunt Jemima frozen breakfast foods
make it to yours.

Due to the overwhelming response we've run out of samples of our new
Body Mists. Please visit DegreeWomen.com for $1 off your next
Degree Women purchase. Enjoy!

*After viewing the video, please follow the directions on how to receive your $1 OFF 2 boxes
of product coupon - while supplies last.

» Every Batch Made From Scratch

GET FRIEND FEED

Games

AmericanAirlines’

We pour our batter
onto a castiron
griddle

We letthem cook We flip "em just
until they start to like you do at lock in that great
bubble home homemade taste

ALL
AMERICAN
AIRLINES
SHOOTOUT

Shoot some hoops and register
for a chance to win up to 50% off
your next Dallas or Miami flight*

DALLAS vs. MIAMI
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Paid, Owned, Earned Model Q

Mashable

EARNED

VIDEO
CONTENT
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Video Content Trends Q

Branded Unbranded

Scripted Unscripted
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Crowdsourcing

Community -Based Professional -Based

Ask your fans and followers Companies like Tongal have

to submit video based on a a network of creative

specific assignment. One professionals who create

R videos based on a brand

challenge is limited/no brief. 't 6s hilg

control over output. super duper cost effective.
Examples: And you own it outright.
Pop Chips: Examples:

Binaca;

DIRT NASTY

Philadelphia Cream Cheese:

%y | Kindle Clouds - The Sky is the Limit
PS5k BBy E= 7
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http://www.youtube.com/watch?v=j73zp1Wu9J0
http://www.youtube.com/lovemyphilly
http://tongal.com/t2/l/1qn9v9
http://www.poptent.net/media/19917

Coupon and Giveaway Programs Q
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